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Question one.

a) List any three components of the direct environment of any product market (3 marks)

b) State how the political and economic environment affect the marketing of maize in

Kenya.(5 marks)

¢) Define P-E-S-T-E-L as far as the changing marketing environment is concerned.
(4 marks)

d) Define marketing mix and explain how does it applies in the marketing of dairy products.
(4 marks)

e) Explain these terms that are used in international trade.

i, General Agreement on Tariffs and Trade.(GATT)
ii.  World Trade Organization
f) Define protectionism and its importance. (5 marks)

g) Explain the role that agricultural cooperatives play in the marketing agricultural produce

(2 marks)

Question two.

“The rapid pace of technological change opens up new opportunities, but it also poses challenges

for marketers.” Discuss. (20 marks)

Question three.

“When demand and supply interact to determine the allocation of resources between various
lines of production, they also determine the incomes of the owners of inputs that are used in

making the outputs.” Discuss? (20 marks)

Question four.

Explain how input markets operate in a free market economy (20 marks)

Question five.

In a free market economy, there is always a conflict between labor and capital, explain this

phenomenon. (20 marks)



