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QUESTION ONE

a) Define the terms below:
[.  Social marketing. 4 Marks
[I.  Communication for Behavioral Impact. 4 Marks
b) What are the points of contrast between generic marketing and social marketing? 10 Marks
¢) Discuss the levels of communication as explained under the Communication for Behavioral
Impact framework. ’ 12 Marks

QUESTION TWO

Using examples, expound on the Trans-theoretical Model of Behavior Change. 20 Marks

QUESTION THREE

Expound on the Theory of Planned Behavior in explaining how individuals make decisions to
adapt a new behavior. 20 Marks

QUESTION FOUR

Using examples, explain how social marketing has been used to counter a public health
challenge. 20 Marks

QUESTION FIVE

State and explain the key principles of social marketing. 20 Marks




