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OUESTION ONE - COMPULSORY (30 MARKS)

a)

i Your JMC 212 class was involved in organizing the Kibabii Talents and Culture Week.
Design and draw an advertisement to appear in a newly launched Kibu magazine entitled
Kibu Special - First Edition (5 marks)

ii. Discuss five key characteristics common in advertisements that appear in your drawing in
(a) i. above. (5 marks)
Highlight six basic consumer rights that consumers of various goods/products bought from
supermarkets are entitled to. Provide examples for each point. (10 marks)
Briefly explain five advantages of using animations in an advertisement targeting a children
audience. (10 marks)

QUESTION TWO (20 MARKS)

Making reference to television advertisements currently running on television in Kenya, discuss
five deceptive issues that Kenyans are likely to raise.

QUESTION THREE (20 MARKS)

Quoting examples from existing adverts in Kenya today, examine five challenges that face online
advertisements.

QUESTION FOUR (20 MARKS)

With clear and well explained examples, explore

(i) Five advantages of Billboards
(ii) Five disadvantages celebrity endorsement advertisements

QUESTION FIVE (20 MARKS)

With examples explain in details how technology has revolutionized the advertising industry in
Kenya.




