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Q1.

a) Explain any four sources of marketing information (8 marks)
b) Discuss the agricultural marketing problems faced by milk sellers in Kenya (8 marks)
¢) Explain the agricultural marketing problems faced by milk sellers in Kenya (10 marks)
d) Differentiate between price determination and price discovery (4 marks)
Q2.
““The Kenyan economy is where it’s now because of agricultural marketing’’. Discuss this
statement in the light of agricultural marketing. (20 marks)
Q3.

The role played by the government in marketing cannot be down played. Explain the roles played

by the Kenyan government in agricultural marketing. (20 marks)
Q4.

Discuss the various marketing functions (20 marks)
Qs.

a) With the aid of a well labeled diagram, discuss the stages of new product adoption

(12 marks)

b) Using a specific agricultural commodity, explain the marketing mix (8 marks)




