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QUESTION ONE

a) Assess three applications of the social cognitive theory in relation to Hea

(

Ith Communication.

experienced by an individual who ho]
two or more contradictory beliefs, ideals or values Highlight four ways of reducing this
dissonance, (12 marks)

(¢) Assume you have a child wh
you have started corrective
to keep the program going,

ose behavior has deteriorated and

even neighbors complain about
Mmeasures in an effort to change him

. Outline the key areas of conce
(8 marks)

QUESTION TWO

(a) Discuss FIVE challenges that hinder socia] marketing in Increasing the acceptability of a socia]
idea or practice in 3 target group. (20 marks)

QUESTION THREE

(a) Discuss the conditions for g successful planning process for behavior change. (20 marks)

QUESTION FOUR
ne FOUR hindrances of the diffusion of innovation theory in the adoption of the desired
behavior change. (8 marks)
(b) Identify and briefly comm

ent on FIVE social determinants of Health that affect the
functioning and quality of

life outcomes of individuals, (10 marks)

QUESTION FIVE




