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OUESTION ONE - COMPULSORY (30 MARKS)

The change in new communication technologies deeply affects traditional advertising. As a
result of this interaction, fields of the traditional media have entered into a transformation to
digital platforms. Giving examples identify the SIX most tangible impacts of this
transformation that can be seen in the convergence of traditional media and digital media.

QUESTION TWO (20 MARKS)

a) Give a brief of the history of direct advertising. (10 marks)
b) Give a brief of the history and regulation of broadcast advertising in Kenya. (10 marks)

QUESTION THREE (20 MARKS)

As the Head of the Advertising and Marketing Department give FIVE strategies you can use
to grow the company’s customer base using direct advertising.

QUESTION FOUR (20 MARKS)

a) Define interactive media. (2 marks)
b) Discuss the common types of Interactive Advertising Strategies. (8 marks)
¢) Describe the advantages and disadvantages of interactive advertising. (10 marks)

QUESTION FIVE (20 MARKS)

Explain the steps you will take in preparing an advertisement plan with the goal of matching
the most effective message to promote your company’s brand on radio, television and
websites.



