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QUESTION ONE — COMPULSORY (30 MARKS)

a) Discuss any four strategies that one can use in evaluating media for advertsing. (12 marks)
b) Explain any five roles of advertising. (10 marks)

¢) Identify four objectives of sales promotion as a form of advertising. (8 marks)

QUESTION TWO (20 MARKS)

Write short notes on any four categories of advertsising media.

QUESTION THREE (20 MARKS)

Discuss the relationship between marketing and advertising.

QUESTION FOUR (20 MARKS)

Explain any four purposes of advertising research.

QUESTION FIVE (20 MARKS)

An advertising agency plays a key role in the advertising process. Discuss.



