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QUESTION ONE

a) While out on a company mission to purchase goods for the organization, you saw the
statement “Customer is the king” written boldly on door to the store. Can you explain using

examples, what the above statement meant. (4 marks)
b) Describe the promotional mix and illustrate its various components (10 marks)
¢) Describe how a dissatisfied customer will contribute to an organization downfall
(6 marks)
d) Explain how the macro environment may affect an organization marketing activities
(10 marks)
QUESTION TWO
a) Social and personal factors greatly influences a consumer’s purchasing behavior. Illustrate
(8 marks)
b) Describe a competitive advantage and how it can be achieved by a business organization
(4marks)
¢) Write short notes on the following
i.  Market
ii.  Market Niche
iii.  Target market (8 marks)
QUESTION THREE
a) Describe the various bases for segmenting a market (10 marks)

b) Why is it important as a business to conduct an environmental analysis (6 marks)
¢) Illustrate what a marketing offer is and given the types with appropriate examples

(4 marks)
QUESTION FOUR
a) Explain reasons why analyzing consumer behavior should be taken into serious
consideration by an organization (10 marks)
b) Describe giving live proven examples, what social marketing concept refers to
(10 marks)
QUESTION FIVE
a) Differentiate between (4 marks)

i.  Market positioning
ii.  Market segmentation
b) Explain some of the benefits of positioning of a company in the market (8 marks)
¢) Discuss some of the factors that a firm may consider when setting a price strategy for its
products (8 marks)



