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QUESTION ONE

Define term research and explain the key characteristics of research [10 Marks]
b. Elaborate the steps of research process [10 Marks]
c. Explain the points that should be taken into consideration by a researcher in developing a
sample design for his research project. [5 Marks]
d. Explain why it is important for researchers to carry out data analysis for their study
[S Marks]
QUESTION TWO
a. Describe the criteria for selecting of a research problem. [10 Marks]

b. Explain the reasons why probability sampling is generally preferred in comparison to non-

probability sampling [10 Marks]

QUESTION THREE

a. Differentiate between descriptive statistical analysis and inferential statistical analysis
[10 Marks]
b. Indicate the general format of research report and mention its specific category of each

major section of report. [10 Marks]

QUESTION FOUR

a. Decacribe the scquence followed in picces of work on a referenee listi
i, Regarding the single-volume reference
it. Reparding multivolume reference
i, Regarding works arranged alphabetically
iv. Regarding periodicals reference

v. Regarding second-hand quotations reference [10 Marks]



b. Explain the meaning of the following terms as used in business research
i. Construct
ii. Definition
iii. Proposition
iv. Hypothesis
v. Theory [10 Marks]
QUESTION FIVE

a. “Research is much concerned with proper fact finding, analysis and evaluation.” Discuss.
[10 Marks]
b. The use of questionnaire in collecting data is so popular. Explain the reasons that account

for the common use of questionnaires as a data collection instrument. [10 Marks]



