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QUESTION ONE

a) Differentiate marketing from selling (6mks)
b) Describe giving examples any five core marketing concepts (5mks)
¢) Briefly define marketing environment stating its components (6mks)

d) Discuss the importance of environmental analysis to business managers (8mks)
e) Explain why the study of consumer behavior is important to an organization (5mks)

QUESTION TWO
a) Define the term market segmentation (2mks)
b) Describe four types of market segmentation that managers can utilize to achieve profitability

(8mks)
¢) Discuss five marketing philosophies outlining their significance to a manager (10mks)

QUESTION THREE

a) Define a marketing mix? (2mks)

b) Briefly discuss any four elements of the marketing mix (8mks)

¢) Briefly describe five pricing strategies an organization can use to launch a new product in the
market (10mks)

QUESTION FOUR
a) Give four benefits of target marketing to an organization (4mks)
b) Describe the stages involved in the buyer decision process (10mks)
¢) Briefly describe four types of channels a manager can utilize in marketing (6mks)

QUESTION FIVE
a) Explain the importance of branding in marketing (4mks)
b) Discuss why market research is essential for an organizational success (10mks)
¢) Explain three challenges business owners could encounter while venturing into international
markets (6mks)
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