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QUESTION ONE

¢) What is social marketing? 4 Marks
d) Discuss the main differences between social marketing and commercial marketing.

10 Marks
¢) What are the key principles in social marketing? 16 Marks
QUESTION TWO
Expound on the Social Cognitive Theory of behavior change. 20 Marks

QUESTION THREE
Using a clear example, discuss the Stages of Change Model in the study of social marketing.

20 Marks
QUESTION FOUR
Using a clear example, discuss how social marketing has been used to counter a public health
challenge. 20 Marks
QUESTION FIVE
a) What is COMBI? 4 Marks

b) Discuss the levels of communication as explained under the Communication for
Behavioral Impact framework. 16 Marks



