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QUESTION ONE  (30MKS)

Set out the systematic format of a written Marketing research report, giving a brief explanation
of each component (20mks)

QUESTION TWO (20MKS)

a). Distinguish Qualitative research and Quantitative research (10mks)
b). Discuss the rationale for conducting consumer research (10mks)
QUESTION THREE (20MKS)

Discuss, with examples types of errors encountered in marketing research

QUESTION FOUR (20MKS)

a). Identify any two problems you are likely to face as a small scale trader (6mks)
b). Formulate two objectives for each of the problems above (4mks)
¢). identify and justify any two methods of data collection in the above case (10mks)
QUESTION FIVE (20MKS)

a). Explain reasons for failure of new product development (10mks)

b). Why is the understanding of the marketing environment important in marketing research?

(10mks)



