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QUESTIONS: SECTION A

QUESTION ONE (30 MARKS)

a. Outline five key functions of a Non-Profit Manager in an organization.

(10mks)
b. What are the five common characteristics of a Nonprofit organization?
(5mks)
c. Outline why marketing still remains a great challenge in a Non-Profit
Organization?
(3mks)

d. Define four main roles of a Non-Profit Organizations to national
development (8mks)
e. Differentiate between products and services

(4mks)

QUESTIONS: SECTION B

QUESTION TWO

An organization is a group of people who work together, like a
neighborhood association, a charity, a union, or a corporation. It can
also refer to a system of arrangement or order, or a structure for
classifying things. Differentiate between Profit and Nonprofit

organization (20mks)

QUESTION THREE

Marketing activities intends to creates, communicate, deliver, and exchange
offerings that have value to target customers, clients, partners, and society
at large. Discuss common marketing platforms Non-Profit
organizations uses to communicate to its client.

(20mks)



QUESTION FOUR

a.

No organization can develop an effective strategy without
knowing its customer. For Profit Organizations, it is easy to
identify the customers and know who they are exactly. But for
NPQOs, identifying the customers are considerably more
confusing. Citing a practical example, discus the consumer
groups for Non-Profit Organizations. (12mks)
Nonprofit can be grouped based on their field of interest.
Discuss four National Taxonomy classification of codes.

(8mks)

QUESTION FIVE

a.

Discuss common promotional challenges Kenyan Public health
facilities face in marketing their services (10mks)
Describe five key characteristics of a performing Non-Profit

Organization. (10mks)



