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QUESTION ONE (30 MARKS)
2) Explain the concept of International Product Life Cycle? (2 Marks)
b) Briefly explain the uses of Marketing Research. (4 Marks)

¢) What are the various factors which must be consider while making Channel Selection?

(6 Marks)
d) What is the process of developing a new product? (6 Marks)

duct Standardization. (6 Marks)

aviour? (2 Marks)

e) Write shortnotes on Product Adaptation vs. Pro

f) What is the importance of studying the Consumer Beh
Define Advertising and cite the different kinds of Advertising Media. (4 Marks)

QUESTION TWO
(a) “Marketing Begins and Ends with the Consumer “- Discuss. (10 Marks)

(b) Briefly explain international product life cycle in detail. (10 Marks)

QUESTION THREE

(a) What do you mean by On -Line Marketing? Discuss the advantages of On - Line

Marketing. (12 Marks)
(b) Explain the significance of Global Branding and Advertising? (8 Marks)

QUESTION FOUR

a) How do you measure the country attractiveness for Global Marketing? (6 Marks)

b) What is the strategy adopted by Coca-Cola in reaching out and extending its product life

cycle in third world countries? (6 Marks)

¢) Discuss the challengesina managing a global distribution strategies. (8 Marks)

QUESTION FIVE

a) Compare and contrast between different Market Entry strategies for International

markets. (14 Marks)
b) What criteria should global marketers consider when targeting and selecting a global

target market? (6 Marks)




