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QUESTION ONE (30 MARKS)

Ivan, an entrepreneur of good reputation intends to start a company which manufactures a chain
of products. The company intends to engage 200 workers to help it achieve this objective. The
company, to be named Delight Company Limited is also in need of a Marketing manager to

improve on its line products. Recently you were recruited as the company’s marketing manager.

Required:

a) Identify and and explain different types of branding strategies that may add value to

Delight company (10 marks)

b) Advise the company on the systematic process that may be used to create, communicate

and strengthen its brand (10 marks)

¢) Explain how Delight company would benefit from effective branding (10 marks)

QUESTION TWO (20 MARKS)

Write explanatory notes on:

a) Brand associations (10 marks)

b) Brand positioning (10 marks)

QUESTION THREE (20 MARKS)

a) The recognition of product quality has an influence on consumer purchasing behaviour.

Explain how an organization can benefit from quality branding (10 marks)

b) Discuss the factors to consider when choosing brand eclements (10 marks)

QUESTION FOUR (20 MARKS)

Management of brand equity should be considered as a formal component of corporate

strategy and as such is a construct of marketing effectiveness.
a) Explain steps that can help building brand equity. (10 marks)

b) Explain five reasons why brand building is vital to a business (10 marks)



QUESTION FIVE (20 MARKS)

5a) Discuss challenges facing branding and marketing managers in Kenya (10 marks)

b) Explain the relationship of an effective branding with the overall performance of an

organization (10 marks)




