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SECTION A =30 MARKS
Ql.

a) Explain the following terminologies as used in agricultural marketing
i) Cash forward contracts (2 marks)
ii) Futures contracts (2 marks)

b) With the aid of a well labeled diagram, discuss the stages of new product adoption

(10 marks)
¢) Describe the four P’S of marketing (8 marks)
d) Discuss the economic concerns of producers in agricultural marketing (8 Marks)
SECTION B = 40 MARKS
Q2.
a) Explain the factors influencing new product adoption in Kenya (12 marks)
b) Explain any four bases for consumer market segmentation (8 marks)
Q3.
Using specific examples, Discuss various ways of marketing primary produce in agricultural
markets. (20 marks)
Q4.

““Consumers are said to be the kingpins of the production process’’, discuss this statement.
(20 marks)



